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for Medical Conferences
brand products. We asked 150 US and 139 Canadian physicians to
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Conferences are a significant opportunity for pharma companies } * .
to directly engage with physicians and show clinical data for their |||||||
better understand conference attendance in the past year as well
as their plans for attendance in the future.
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Participation format for conferences attended
Percent of physicians

46% 84% 54% 6% 73% 69% 27% 31%

N
In person Virtual INn-person Virtual

W

7

. 8

v

Mean number of international conferences attended

US CA
] 00 5 ] 000 2
000

Participation format for conferences attended

Percent of physicians

100% 71% 0% 29% 0% 74%  100% 26%
8

Virtual

INn-person Virtual INn-person

Data based on survey of physicians in the US (n=150) and Canada (n=139) recruited in March 2026.
In US, the sample includes n=50 Primary Care Physicians and n=100 Specialists.
In Canada, the sample includes n=40 General Practitioners and n=99 Specialists.
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